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What do outbound

travellers need ?
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The TIC has just completed a project to help SME outbound

agents to tackle new challenges.

AFI52Z Staff reporter

FY) SEESIXESE "H/d
ERESRES ) RFRER B
F-N\E-NFEHTEE ' #EUR
F N BN RRITIE B AR TS BT R B E R E B
5 B EBmRFkE - HENREER
B - MSHZENETERE "TEeH
®.) LRIBEEREFFES -
REEERLEENRERNEFNET—
AR - EA BRI LERS 5
B Y N—TRBERREREROEZRAT L
PR P M IR T ARFEAVER E LB K -

KREIhRE
EEHI—FABTABRIREZS -

BEMFBRIMENRTBEE —THEEL TN
ANBEDZA+—)  MEBLNEALTH
SE-TAAERZZT 2 MKITE
ZH_THAESZ T ORKITHBE SME
EXERER © BRBERRITERBIXS
E ABN\B—TEAAEDZAT -
ALA—FHEA+TNAAZT B2
ANT=ZBIMNBE=XRHLUL - B2 ETRH
IRERBEARIAL - M ERERERE "8
Ky REBENEGAD TR AR "%
']y (Aot BERE "By, (B9
e
AR T (RIEPT™  #8uh ~ FHERER

Trade and Industry Department’'s SME Development Fund

to carry out a project during 2018-2019 in order to help
SME outbound travel agents to tackle new business challenges
by enhancing their capability to bring about service innovation
and value creation. Deliverables of the project include a survey
study, two seminars and four workshops (see “Council Bulletin”)
and an information e-platform.

The Hong Kong Productivity Council was commissioned
to find out, through telephone and street interviews and online
questionnaires between September and November last year, the
views of about 1,600 leisure travellers and over 400 companies
on their expectations of and demand for services provided by
outbound travel agents.

E arly last year, the TIC was granted subsidy from the

Leisure travellers

Of the 1,606 leisure travellers surveyed, 1,458 (91%) of
them had travelled during the past two years, and of those out-
bound travellers, 319 (22%) of them joined package tours, 324
(22%) purchased travel packages or single items of products
from travel agents, but 815 (56%) did not make use of the ser-
vices provided by travel agents.

Of the 1,458 respondents mentioned above, 63% of them
travelled three times or more, 76% of them had trips which last-
ed five days or longer, and 76% of them regarded “sightseeing”
as the main reason for their last trip, followed by “good food”
(41%) and “shopping” (29%).

There were 643 respondents who purchased outbound ser-
vices from travel agents (including from their physical stores,
websites, mobile apps, etc), of whom 319 (50%) joined package
tours, 238 (37%) purchased travel packages and 86 (13%) pur-
chased single items of travel products. As for the main reasons
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why they joined package tours, 64% of them considered “time-
saving” to be extremely important and very important (namely
the highest two levels of importance among five levels), followed
by “support of tour escorts” (30%). Regarding the main reasons
for their purchasing travel packages and single items of travel
products, “time-saving” was also cited as extremely important
and very important (59%), followed by “low price” (28%). When it
came to why a certain travel agent was chosen, “reputation” was
cited by 50% of them as extremely important and very important,
followed by “price” (38%).

In this survey study, 1,017 respondents who travelled but
did not join package tours last time were specially interviewed
to find out why they did not join package tours. The main reason
cited by 64% of them as extremely important and very important
was “time constraints on itinerary arrangements”, followed by
“constraints on destinations or attractions” (41%).

Business travellers

Of the 415 companies surveyed, 367 (88%) of them had
sent employers on business trips during the past two years.
Among those 367 companies, 163 (44%) of them usually pur-
chased services from travel agents, but 204 (56%) companies
did not. In other words, similar to the leisure travellers, more
than half of the business travellers did not purchase outbound
services from travel agents.

As for the situations where outbound services were pur-
chased from travel agents, 112 (69%) of those companies pur-
chased single items of products or services and 30 companies
(18%) purchased travel packages. As far as the reasons for their
purchasing from travel agents were concerned, 28% of them re-
garded “company practice” as extremely important and very im-
portant, followed by “price” (27%).

Because of the limitation of space, this article can only
briefly recapitulate the situations where leisure and business
travellers purchased outbound products or services from travel
agents. Readers who want to learn more about how leisure and
business travellers purchased from online platforms not operat-
ed by travel agents or directly from service providers may down-
load the whole report of the survey study, which is in Chinese,
from the information e-platform for the project at: inno-project.

tichk.org.



