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Ignore youth tourists at your own peril!

Youth tourists, as a distinct segment, should be taken seriously by travel agents.

Introduction

n the global context, the recent growing trend of youth travel and
Itourism seems most likely to continue. Although youth tourists
do not have a generally-accepted clear-cut definition, the World
Tourism Organisation (UNWTO) attempted, as early as 1991,
to define them as outbound visitors aged between 16 and 29.
According to a UNWTO report published in 2015, it was esti-
mated that 20% of the international tourists are young people.
If a similar proportion of Hong Kong’s outbound tourists are youth
tourists, they certainly cannot be neglected, as the total number
of resident departures from Hong Kong in 2016, though not all of
them were for leisure travel, reached a whopping 93.5 million.

Youth tourists as a distinct segment
According to some studies, youth tourists, as a segment, have

several characteristics which make them different from other
tourist segments. For example, whereas they have a higher willing-
ness to return to the same destinations they visited, they, paradoxi-
cally, also desire to explore new destinations. Their spending power
is increasing when compared with tourists of the older generation.
They are less sensitive to possible threats at the destinations, such as
terrorist attacks, civil unrest and natural disasters, and are less likely
to change their travel plans because of them.

Increasingly, youth tourists make travel arrangements on
their own without the assistance of a travel agent. According
to a study conducted in 2015 by a leading global market research
firm, 64% and 75% of youth tourists rely on mobile devices to ac-
cess online travel information before and during their trips respec-
tively. They are eager to make use of social network and mobile
media when searching for travel information and purchasing
tourism products. The Internet gradually plays a dominant role
in youth tourists’ decision-making.

Youth tourists become more knowledgeable and have a higher
travel demand due to several factors, such as better education,
broader foreign travel experiences, greater exposure to media and
more diverse channels of information. The traditional western style

i

of“35” holidaying, namely “sun”, “sand” and “sea”, is therefore no
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longer sufficient to meet the demand of youth tourists. They yearn
for travelling destinations and experiences that are more unconven-
tional and unique in nature.

Survey on Hong Kong's youth tourists
A study on Hong Kong’s outbound youth tourism was conducted in

2016 to find out factors that could motivate the youth to travel and
influence their travel decisions. We surveyed about 270 young peo-
ple in the first half of 2016 and obtained some interesting findings.
When the respondents were asked how they would describe “travel”
apart from“relaxation” and “fun”in normal understanding, 47% and
20% of them thought that “travel”is a process of “discovery” and a
way to“escape from reality” respectively. More than 50% of the re-
spondents mentioned that they travel two or three times within one
year. Japan is the most favourite destination, while Britain, Taiwan,
the United States and South Korea are some other popular choices.

As high as 89% of the respondents have medium-to-high
preferences in travelling as free-individual travellers (FITs),
while 67% have a very low preference in travelling in packaged
groups. Besides, on average, seven days is the most optimal trip
duration for the youth and they are most willing to travel in a
group of four, with friends and parents mostly chosen as travel
companions. There are two peaks for youth outbound travel
each year, namely summer and December.

From some interview findings with the respondents and repre-
sentatives from tourism service providers, we found that the travel
budget is the most important constraint that limits young people
in their choice of travel patterns and destinations. Young people are
easily motivated by their peers and travel stories rather than official
information when making their own travel decisions.

Conclusions
There is increasingly a need to recognise young people as a

separate outbound tourist segment in Hong Kong, given that
they have unique characteristics. Their various demands,
however, are yet to be met in various aspects, thus presenting
an opportunity for the local travel industry. Members of the in-
dustry therefore need to consider formulating new marketing and
sales strategies to cope with the ever-changing demands of youth

tourists in this city and elsewhere. [i¥
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